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DuBois-based NASCAR
driver Benny Gordon hopes to
raise awareness of the
September 11 Memorial and
Museum through this
memorial car.
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Going once, going twice —
Slinkys sold to highest
bidders

Nostalgia buffs hit the jackpot July 25,
2009, at the auction of the estate of Betty
James in Hollidaysburg, a community
served by Valley Rural Electric Coopera-
tive. While Mrs. James’ name is not a
household word, there are few people
who would not recognize the simple
object that brought her fame: the Slinky.

Betty James and her husband,
Richard, the inventor of the classic,
springy toy, co-founded James Indus-
tries Inc. in 1945, She assumed control of
the company in 1960 after he left the
United States to live in Bolivia, where he
later died.

Betty James, who died in November
2008, moved James Industries from

Philadelphia to her hometown of Holli-
daysburg in 1965. Her company was sold
to Michigan-based POOF Products Inc.
in 1998, but it remains in Hollidaysburg.
She was inducted into the Toy Manufac-
turer’s Hall of Fame in 2001, a year after
the Slinky was inducted into the
National Toy Hall of Fame.

Although the original Slinky is in the
Smithsonian, there were plenty of toys
at the auction to satisfy anyone from the
most avid collector to the merely curi-

ous. There were original Slinkys in their
orange-brown boxes, gold-colored 40th-
and 50th-anniversary limited editions,
Slinky board games, Slink the dog from
“Toy Story” movie fame, Slinky eye-
glasses, a Slinky Santa, a Slinky pull toy
and even a lone Nittany Slinky for the
Penn State fans.

In addition to the Slinkys, the auction
included furnishings, personal items,
vehicles and Mrs. James’ 8,000-square-
foot home. Approximately 600 people
attended the auction conducted by Roan
Inc. Auctioneers and Appraisers of
Cogan Station.

Jimmy Stewart inducted
into Aviation Hall of Fame

The late Hollywood actor Jimmy
Stewart was inducted into the National
Aviation Hall of Fame in Dayton, Ohio,
in July 2009. Stewart is a native of Indi-
ana, Pa., which is located in REA
Energy Cooperative service territory.
While much better known for his
starring roles in classic movies such
as “It's a Wonderful Life” and
“Philadelphia Story,” Stewart was
a bomber pilot during World War

1. A private pilot before he
enlisted in the Army in 1941,

Stewart was assigned to the

U.K.-based 445th Bomb Group,
first as a squadron operations
officer and then as its commander.

Stewart, who flew 20 combat mis-
sions in B-24s, earned the Distinguished
Flying Cross, the Croix de Guerre and
the Air Medal with three oak leaf clus-
ters. He continued to serve with the U.S.
Air Force Reserve after the war ended,
and achieved the rank of brigadier gen-
eral in 1959. He retired in 1968 but
remained an American airpower advo-
cate until his death in 1997.

Stewart is remembered in his home-
town with the Jimmy Stewart Museum,
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which operates
out of the third
floor of the
Indiana Public
Library. The
president of the
museum, Car-
son Greene,
attended the
ceremony and
stated, “(Stew-
art) was a good
guy, devoted to
family, country and craft. ... If Jimmy
were here tonight, and 1 believe he is, he
would be honored to be among these
inductees.”

Also inducted into the Aviation Hall
of Fame were astronaut Edward White,
who made America’s first spacewalk in
1965 but was killed in the Apollo 1 space-
craft fire two years later; Eileen Collins,
the Air Force’s first female flight instruc-
tor and the first woman to command an
American space mission; and Russell
Meyer Jr., a former fighter pilot in the
U.S. Air Force and Marine Reserves and
former chairman & CEO of the Cessna
Aircraft Co.

The Aviation Hall of Fame was
founded in 1962 in Dayton, Ohio, home-
town of aviation pioneers Wilbur and
Orville Wright. The Wright brothers
were the first inductees.

Dairy Product Price
Support Program amounts
increased

The recent increase in prices paid
through the Dairy Product Price Support
Program — effective August through
October — wiill increase dairy farmers’
revenue by an estimated $243 million,
according to the U.S. Department of
Agriculture (USDA).

USDA Secretary Tom Vilsack
announced in July that the Obama
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Administration is taking immediate
action to support struggling dairy farm-
ers. The increase will raise the price
paid for nonfat dry milk from 80 cents
to 92 cents per pound, cheddar blocks
from $1.13 to $1.31 per pound, and ched-
dar barrels from $1.10 to $1.28 per
pound, which will increase the price
that dairy farmers receive for their milk.

Local farmers see boost
from Farm Bill

Initiatives in the 2008 Farm Bill are
helping the development of the nation’s
specialty crop industry, according to tes-
timony presented by family farmers in
July 2009 at hearings by the U.S. House
Subcommittee on Rural Development,
Entrepreneurship and Trade.

Specialty crops, which include fresh
fruits, vegetables and horticultural plants,
is one of the fastest emerging sectors in
U.S. agriculture and now comprises
nearly one-third of U.S. crop production.

Instead of providing direct subsidies
to farmers, the specialty crop programs
help improve farmers markets and com-
munity-supported agriculture initiatives,
and assist farmers with issues such as
pest management and food safety.

These initiatives help to strengthen
the agricultural economy and also pro-
vide healthier food choices for more
Americans, according to U.S. Rep. Heath
Shuler (D-N.C.). Shuler was appointed
as the Small Business Committee repre-
sentative for the conference committee

that crafted the final 2008 Farm Bill.

In recent years, the United States has
become a net importer of specialty crops,
which was part of the reason the Farm
Bill contained provisions aimed at assist-
ing U.S. specialty crops, Shuler noted.

Penn State: Pennsylvania
to be warmer, wetter

Scientists at Penn State University’s
Environmental and Natural Resources
Institute, in a climate change study
released in July 2009, estimate that tem-
peratures in Pennsylvania could rise an
average of 3 to 7 degrees by the century’s
end and they believe more precipitation
is likely, especially in winter, although it
is expected to fall as more rain and less
SNOW.

The study, which was mandated by
state law in 2008 to be conducted for the
Pennsylvania Department of Environ-
mental Protection, added that the sever-

WE NEED

YOUR HELP.

ity of changes will depend on green-
house gas emission levels.

Because global climate changes are
slow, reductions in emissions would not
have an immediate impact, according to
James Shortle, director of the institute
and professor of agricultural and envi-
ronmental economics.

“But changes now will have a large
impact on the climate we experience in
the second half of this century, and
those decisions need to be made today,”
Shortle said in a statement. W
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Senators are drafting climate change legislation
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must keep electricity affordable for all Americans.
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Climate change goals must be realistic to
ensure long-term success.
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Electric cooperatives
seek cap on ‘cap and trade’

By Scott Gates
National Rural Electric Cooperative Association

Legislation passed by the U.S. House
of Representatives and under considera-
tion by the U.S. Senate aims to curb
emissions of carbon dioxide from power
plants, vehicles, refineries, and factories
through a system called cap and trade.
Electric cooperatives argue cap and
trade will unfairly burden consumers
with increased electric bills unless
affordability is made a priority; initial
federal estimates say otherwise.

“Official government projections show
cost impacts to be on the low side,” says
Glenn English, CEO of the Arlington,
Va.-based National Rural Electric Coop-
erative Association. “We say to Congress:
put it in the bill, set it in stone. If you
think costs will be low, guarantee it.”

English points to an “economic safety
valve” as an option, an economic term
used to describe how possible skyrocket-
ing electric bills could be prevented to
protect consumers.

Under the cap-and-trade system cur-
rently proposed by Congress, total
nationwide carbon dioxide emissions
would have to remain under a set limit,
or cap. Any source of carbon dioxide,
like a power plant, would then have to
account for all of its emissions with
“allowances,” or permits, issued by the
federal government.

“Some allowances would be given for
free, but sources without enough to
cover 100 percent of their emissions
would have to buy the remainder on the
open market — and as the number of
allowances is reduced, prices will only
go up,” English explains. “Consumers

have cause for concern because these
costs will be added to their electric bills,
while also affecting the prices of other
goods and services. This legislation has
the potential to affect our economy on a
monumental scale.”

The safety valve would establish an
additional pool of federal allowances
available at a set price. At certain times
the fixed cost of those federal allowances
may be higher than what is being sold
on the open market. But if market prices
for allowances spike, the federal
allowances would always remain stable
to guarantee a “cap” on prices — a cost
limit for dealing with climate change.

“The whole purpose of a safety valve
is to ensure that co-ops and businesses
know what maximum costs could be in

READERresponse

In response to two articles in July’s Penn Lines, a
reader wanted to share his concerns about certain
energy-related products in the marketplace:

| got my July issue yesterday and read it cover to cover
— well, | skipped a few things. Two articles particularly inter-
ested me: “Beware of Energy Claims too Good to be True”
and “Perks of Portable Air Conditioners.” | think the latter
may lead some technically challenged people to fall for a
scam that is often advertised on full pages in major news-

any given year,” English argues. “It pro-
vides economic certainty, allowing for
the fact that at some point these costs
could rise to levels more than our econ-
omy can bear.”

English stresses that now is the time
for consumers to voice their concerns
about how climate change legislation
could impact their electric bills. The Our
Energy, Our Future™ grassroots cam-
paign provides a way to send messages
to Congress through its website,
WWW.0Urenergy.coop.

“Call your senators. Send them a let-
ter or email from the campaign website,”
he says. “They need to hear from co-op
members — their constituents—before
making these decisions that will affect
usall.” N

Scott Gates writes on consumer and
cooperative affairs for the National Rural
Electric Cooperative Association, the
Arlington, Va.-based service arm of the
nation’s 900-plus consumer-owned, not-for-
profit electric cooperatives.

papers. The headline of the ad is something like “Public

staying cool for just pennies.” What the buyer actually gets is a very expensive
gadget that is essentially a fan blowing over ice cubes. In the winter, the same
company advertises an expensive portable electric heater using outrageous
claims. It would have been good if the article on energy claims had warned
readers about devices that are advertised to be energy savers but are really

overpriced pieces of junk.

Orville Boston, Blairsville
REA Energy Cooperative
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Race to

remeim

ber

DuBois-based NASCAR driver Benny Gordon
fields memorial car in tribute to memory of lives
lost in Sept. 11 terrorist attacks

by Kathy Hackleman
Associate Editor/Writer

WHEN Benny Gordon was 9, racing a
quarter midget down a dirt track made
him smile. Thirty years later, Gordon
now drives bigger, faster cars on tracks
that are NASCAR-sanctioned. But when
it comes to talking about the sport he
loves, that grin still stretches from ear to
ear.

This year, he’s taking that love of rac-
ing and combining it with a love of his
country — and a desire to make sure
Americans always remember the events
of Sept. 11, 2001.

Gordon is primed to take part in the
NASCAR Nationwide Series race on
Sept. 11, 2009, at Richmond Internation-
al Raceway in Richmond, Va. Racing
under the team name North South
Motorsports, Gordon and the car’s
owner, VSI Racing, Brockway, Pa., are
partnering with the National September
11 Memorial and Museum in New York
City to field a custom-designed 2009
Ford Fusion as a tribute to those who
lost their lives in the coordinated terror-
ist attacks on Sept. 11, 2001. Gordon
hopes this way of marking the tragic
anniversary ultimately will lead to
financial support for the memorial and
museum, guaranteeing its scheduled
opening before Sept. 11, 2011, the 10th

HE’S A WINNER: Benny Gordon kneels beside his
car after claiming his second Hooters Pro Cup
Title in November 2008 at Rockingham Speedway
in Rockingham, N.C.
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anniversary of the attacks.

“I was deeply impacted by the events
of Sept. 11 and my heart went out to the
families of those who lost their lives,”
Gordon explains. “I hope that racing
this car will not just be a way to mark
the eighth anniversary of the attacks,
but will also help remind others that
we have an obligation to remember.”

Local connection

Gordon is a member of United Elec-
tric Cooperative, which, like the driver,
is based in DuBois, about 100 miles

from the Sept. 11, 2001, crash site of
United Flight 93. That airplane, in the
fourth and final of the crashes precipi-
tated by the terrorist attacks, went
down near Shanksville, Pa., in territory
served by Somerset Rural Electric
Cooperative (See information about the
Somerset memorial site on Page 13).

The special blue, black and white
paint design of Gordon’s Sept. 11 memo-
rial car, which was unveiled in New
York City in a ceremony that included
city officials, first responders and con-
struction crews, was completed in
DuBaois.

The memorial design of Gordon’s car
was created just for the Richmond race.
The cost to transform Gordon’s car into
a memorial on wheels was approximate-
ly $100,000. Unlike typical race cars,
there are no main advertising locations
on the Sept. 11 memorial car. It features
the new logo for the National September
11 Memorial and Museum Foundation in
the main sponsor location, along with
the phrases, “9/11 Memorial” and
“Always Remember.” Once the Rich-
mond race is history, the car will be
repainted with the typical focus on
sponsor logos.

VSI Racing’s owner, Frank Varischetti,




LAST-MINUTE CHANGES: Benny Gordon places his
No. 72 on the memorial car as a representative of
EP Designs, which painted the car in Brockway, Pa.,
touches up the top of the car.

also attended the official unveiling in
New York City. Varischetti is used to fol-
lowing the vehicle and Gordon around
the United States as he attends all of
Gordon’s Nationwide Series races.

He explains how he came to be
involved with Gordon and the National
Association for Stock Car Auto Racing
Inc. — more commonly known as
NASCAR.

“I knew of Benny for years,” reports
Varischetti, who also is a member of
United Electric Cooperative. “He was a
local athlete in DuBois and | watched
him wrestle when he was in high
school. I have always followed racing
and I own a couple of dirt track cars. So
I watched what he was doing in the pro
races, and then | decided to get involved
in the NASCAR Nationwide Series with
him.”

Varischetti is plenty willing to give
up his advertising space on the Sept. 11
memorial car at the Richmond race
because he also wants to keep the mem-
ory of the Sept. 11 attacks alive through
the museum and memorial.

“l remember that day vividly,”

Varischetti says. “... I think this is a
really good idea to keep the level of
awareness up. Many people will see this
car and be reminded. ... Not having my
logo on the car for that race is well
worth it in terms of the amount of
awareness it will raise
for the September 11
Memorial and Museum.”
This is the first time
that Gordon has fielded a
memorial car, but he’s
operated all kinds of oth-
er vehicles in his career.

Early start

His love affair with
racing began when he
was 7 years old when his
older brother, Todd,
began racing a car he
built in high school on DuBois-area dirt
tracks.

“I enjoyed going to his races and
watching the drivers,” Gordon remem-
bers. “I started racing a quarter midget,
which is more like a go-cart, when |
was 9. When | was old enough, 1
bought a full-bodied stock car to race
on local tracks.”

Gordon went on to attend Penn State
University for a couple of years, eventu-
ally transferring to a college in South
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Carolina, where his brother was living.
He raced super stocks, then late model
cars, for some years before shifting his
interest from racing to building cars. He
operated a chassis shop in the
Charleston, S.C., area for about eight

COMPUTER ON BOARD: There’s a computer sys-
tem set up in the 53-foot trailer that hauls the
cars to races. The trailer also features a fully
stocked parts inventory, food center, lounge, pit
box and crash cart.

years, and then returned slowly to his
first love — racing — by way of the All-
Pro Circuit and then the USARacing
Series.

Gordon moved back to his home-
town of DuBois in 2004, determined to
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JUST LIKE A CARNIVAL RIDE”: Benny Gordon
demonstrates how securely he is strapped in dur-
ing a race, comparing the experience to the safe-
ty of a carnival ride.

succeed as a professional race car driv-
er. And succeed he has. He's second in
all-time wins on the USARacing Series
circuit and holds circuit national cham-
pionships from 2005 and 2008. He also
raced in the NASCAR Craftsman Truck
Series in 2007 and 2008.

This year, he moved into the
NASCAR Nationwide Series, the sec-
ond-highest level of professional compe-
tition, running an abbreviated season of
seven races.

Gordon believes his success in pro-
fessional racing indicates he should be
concentrating on the higher-level com-
petitions, but that's an expensive
proposition. He estimates he would
need $6 million to $8 million a year to
field a full-time Nationwide Series rac-
ing team. That includes expenses for
multiple vehicles and experts to work
on them.

“You have to work on the marketing
and promotional side and get your deals

the top deck of his 53-foot-long trailer. He always

travels to a race with two vehicles so that if some-

thing should happen to the first one, he still has a
spare to race.
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UNLOADING: Benny Gordon unloads his race car from

locked in early,” Gordon notes. “What
you do in the off-season is actually
more important than the racing season
itself.”

That'’s because without financial
backing, there is no racing season, so
Gordon has one full-time marketing
specialist to assist
him and he also
spends time mak-
ing personal con-
tacts to increase
sponsorships. His
primary sponsors
are Samuel and

Sons Metal Company out of Canada,
and VSI Racing. Secondary sponsors
include Piccadilly Restaurants, Hyatt,
Lincoln Electric, Toshiba, Roush Yates
Engines, Ford Racing, Heintz Perfor-
mance Parts and Safety Kleen. In return
for their sponsorships, businesses have
their logos displayed on Gordon’s race
cars and the trailer that hauls them.
Gordon currently has two cars he
races in the Nationwide Series, four for
USARacing Series competitions, one
truck for the Camping World Series,
along with one dirt track car that he
runs on local tracks when he’s in the



DuBois area looking for fun. When he’s
on his way to a race, the vehicles go
with him in the upper deck of a 53-foot-
long trailer that features a fully stocked
parts inventory, food center, lounge, pit
box and crash cart. If there’s a crash, he
explains, his team uses the crash cart to
weld his car back together so he can get
back in the race.

Race day

When Gordon is gearing up for a
race, his day starts early. All drivers go
through a tech session where race offi-
cials check vehicle weights, heights,
widths, motors, transmissions and safe-
ty equipment, along with fuel checks.

During the rookie driver’s meeting, a
veteran driver explains the peculiarities
of that specific track. This is usually fol-
lowed by a couple of hours of practice
time, which includes fine-tuning the
vehicle to make it as fast as possible.
Then drivers take a mock qualifying
run to see what they can get out of their
car at that track before beginning the
serious qualifying runs. Drivers who
qualify are allowed to choose pit stalls
in their qualifying order and the crew
begins final preparations for racing.

Once he’s on the track, Gordon says
he has only one thought: “How to get in
the lead if I'm not there or how to stay
in the lead if | am there.” Sometimes, he
says, he contemplates how much trou-
ble, time and money it would take to
put a car back together if he would hap-
pen to crash.

One thing that never crosses his
mind is the potential danger.

“With all of the safety equipment,
there really isn't much of a chance of
getting hurt,” he explains. “It’s like a
carnival ride while you're in there.
You're really protected by good
restraints.”

That said, just like many other pro-
fessional racers, he has had more than a
few crashes. The only serious one, how-
ever, was back in 1998 at Bristol, Tenn.,
in a qualifying round when he crashed
and burned. Literally. If bystanders
hadn’t pulled him from the flaming car,
he would have been much more seri-
ously injured. As it was, he suffered
only a burn on his arm.

IT'S WHAT MATTERS: Benny Gordon takes a look at what's under the hood. He’s a hands-on driver who
still works on his own cars.

His thoughts about his chosen sport

don’t end when the race is finished.
“I’'m constantly thinking how to
make my car better,” Gordon explains.
“There are so many adjustments you
can do to the car to make it better and
faster. As it gets cooler or hotter, you
have to constantly be adjusting it, and
communicating with your crew chief.”
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His plans for the coming winter are
to build a super speedway car that he
can race in 2010 in the Nationwide
Series. His long-term plans include tak-
ing a shot at NASCAR’s highest level of
competition, the Sprint Cup Series. He
explains that any driver with the
appropriate level of experience, a com-
petitive vehicle and the required finan-
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cial backing can run qualifying trials at
NASCAR-sanctioned races. With his
background, he believes he could be
competitive in the Sprint Cup Series if
he could secure the required sponsor-
ships.

But that belief surprises even him.

“I've always enjoyed cars, but when
I bought my first race car, it was strictly
for fun,” Gordon notes. “I never even
considered being a professional race car
driver. My first check was for $15 and |
couldn’t believe they would pay me to
race acar. ... | didn’t set out to be a pro-
fessional race car driver. | enjoyed it
and did well at it, and it led here and

READY TO Go: Todd Gordon, right, puts the fin-
ishing touches on his brother’s memorial car.
Benny Gordon, below, will travel with his newly
designed Sept. 11 memorial car, to the Virginia
529 College Savings 250 NASCAR Nationwide
Series Race at Richmond International Raceway
in Richmond, Va.
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that’s how I make my living now. ... It is
hard to believe you can have this much
fun at work.”

For the fans

But Gordon isn't just
providing entertainment
for himself. He provides it
for fans as well.

Racing enthusiasts are
so dedicated that they have
made racing the nation’s
No. 1 spectator sport with
NASCAR races holding 17
of the top 20 highest-
attended sporting events
in the United States. It is
that fan dedication that N
Leroy Walls, a member of
the New Enterprise Rural
Electric Cooperative Board
of Directors and an avid
racing fan, believes will

V-

bring awareness to the September 11
Memorial and Museum through Gor-
don’s memorial car.

“Race fans are extremely loyal, loyal




